
 

In the title industry, where accuracy, efficiency, and 

customer satisfaction are paramount, leveraging 

technology to streamline operations and improve 

services are essential. Chatbots are emerging as a 

valuable tool offering the potential to automate 

tasks, provide instant assistance, and enhance the 

overall customer experience.  

 Define Your Objectives: Before choosing a chatbot solution determine what tasks you want 

the chatbot to perform, such as answering FAQs, assist with scheduling an appointment or 

schedule a phone call. 

 Choose a Chatbot Platform: There are several chatbot platforms available, ranging from DIY 

tools to sophisticated AI-driven solutions. Here are a few options: 

 DIY Platforms: Chatfuel, ManyChat, and Botsify offer user friendly interfaces. 

 AI Platforms: If you prefer an AI driven chatbot consider platforms like Dialogflow, IBM 

Watson Assistant or Microsoft Bot Framework. 

 Create Your Chatbot: Once you have chosen a platform, create and customize your chatbot 

according to your defined objectives. 

 Integrate with Your Website: Most Chatbot platforms provide integration options that allow 

you to embed the chatbot directly into your website. 

 Test Your Chatbot: Before deploying the chatbot live on your website, thoroughly test the 

functionality to ensure it performs as expected. 

 Optimize Your Chatbot: Monitor the performance after deployment and gather feedback from 

users to identify areas for improvement and to refine the chatbot’s functionality. 
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